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1. Course Objectives

This course studies about doing business well with the Internet. Lectures deliver the conceptual framework, strategies, necessary technologies and key trends in e-commerce. Topics include the e-tailing, B2B exchanges, e-procurement, supply chain and SRM, e-customer behaviors and CRM, e-payment and policy issues. For each topic, we attempt to find out the ingredient technologies to implement the e-Business, and the factors that make a company competitive in the e-Business setting.

Since this area changes so rapidly, cultivating students the skill to learn by themselves is even more important than passive learning. To facilitate such a self-learning, cases will be discussed with students’ interactive participation in complement with the role-play if necessary. Concerning the term project, students are welcome to investigate the in-depth study on any interesting topics and/or cases. Students can perform the project in-group of two at most. 

2. Assignments
1) Reading Assignments: Textbook and Handouts.

2) Role-Play Game:

A team of student is required to play a role for a specific company, and establish a business strategy to be competitive. Each team will present its own strategies in class and the remaining classmates will challenge to the strategies. Classmates will score each team’s presentation. Students are expected to collect a real world data and make Power Point slides for presentation. The presentation material should be submitted right before the class.

3) Case Discussion:

Students are required to prepare case discussion. Students should become familiar with the case handout, and search more information by himself/herself to confirm facts and to propose good strategies. Student should actively join the discussion in class.  The supplementary Power Point material that backs the speaker’s position should be loaded before the class begins, and the submitted material will get extra credit.

3) Term Project: Survey the literature, software, and/or case 
Possible topics of term projects are review on literature, cases, solutions, or commercial sites for a selected subject. The proposal will be presented in class, and final paper will be presented at the end of semester. The project will be performed in group of two. The report may organized by Power Point.
3. Grading Policy 

4 Role Play Presentations and Report

20%

4 Case Discussions 



20%



Term Project Proposal



 5%

Term Project Presentation and Report

20%


In Class Final Examination


20%


Small Assignments and Class Activity

15%

________________________________________________


Total




      100%


4. Prerequisites and Etiquette
This course will assume the students have taken the prerequisite course of MIS, or equivalent. 
Please come in the class before it starts, turn off hand phone, and do not leave the classroom without the instructor’s permission.

5. Text Book and Reading Materials
1) Textbooks:

Turban, King, Lee, Warkentin and Chung, Electronic Commerce: A Managerial Perspective, 2nd Ed., Prentice Hall, 2002, (Denoted by T**)
Lee, et al., Principles of Electronic Commerce, Bupyoung Publishing Co, 2002
(Denoted by L**, In Korean)

2) Handouts

Papers and additional materials may be distributed on the class web site (possibly with a notification of e-mail) or in class. Please keep a copy of syllabus file and modify personally.

3) Online Resources: 

The course maximizes to use the online papers and articles. Students are required to print by themselves if they want.

 Full Access of Relevant Material

· CIO: www.cio.com 
· McKinsey Quarterly: www.mckinseyquarterly.com
· AMR Research: www.amrresearch.com
· eCommerce Times: www.ecommercetimes.com
· Computer World: www.computerworld.com
Full Access of Partially Relevant Material
· BtoB Magazine: www.netb2b.com 

· InternetWeek: www.internetwk.com 
· InformationWeek: www.informationweek.com
· TechWeb: www.techweb.com
· InfoWorld: www.infoworld.com
· News.com : news.cnet.com
Limited Access of Relevant Material

· Forrester Research: www.forrester.com
· eMarketer: www.emarketer.com
· Gartner Group: www4.gartner.com
Korean Online Resources and Statistics
· CIO Korea www.ciokorea.com
· IBM Korea www.ibm.com/kr
· 산업자원부 전자상거래 정책 www.ecommerce.go.kr [법령, 통계, 자료실]

· 인터넷마케팅 통계센타 www.marketcast.co.kr [통계사이트]

· 한국인터넷 정보센타 www.mic.or.kr
· 전자상거래 표준화 통합포럼 www.ecif.or.kr
· 인.터.넷 www.humanshift.com
· 공정거래위원회 사이버쇼핑몰 박람회 www.iloveshop.or.kr/main.php
· Korea.Internet.com [뉴스/비즈니스/e통계]

· www.elogiplus.com [비즈니스 정보/산업정보/전자거래]

· 통계청 www.nso.go.kr 
6. Course Composition

1) Lectures: 18 units

2) Role Play: 4 units 

e-Tailing 

B2B Exchange 

Cyber Bank

Community Portal

[Cases are tentative]
3) Case Discussion: 4 units

Auction

SCM

EProcurement

eCRM

[Cases are tentative]

   4) Term Project Presentation: 4 units

 Proposal (1 unit) and Final Report (3 units)

6) Final Examination: 1 unit

7. Course Schedule [Tentative]
1. Overview

T1, L1

Texonomy and Key Trends

E-Marketplace Structures

Relationship with MIS

Robert J. Kauffman and Eric A. Walden, "Economics and Electronic Commerce: Survey and Directions for Research" International Journal of Electronic Commerce, Vol. 5, No. 4, pp. 5-116, Spring 2001

Gerald C. Gonsalves, Albert L. Lederer, Robert C. Mahaney, and Henry E. Newkirk, "A Customer Resource Life Cycle Interpretation of the Impact of the World Wide Web on Competitiveness: Expectations and Achievements." International Journal of Electronic Commerce, Vol. 4, No. 1, Full 1999

Gordijn, J.; Akkermans, H. “Designing and evaluating e-business models” IEEE Intelligent Systems, Vol. 16, No. 4, Page(s): 11 –17, July-Aug. 2001

2. eBusiness Models and Digital Economy

T2, L2

Michael P. Papazoglou, Piet Ribbers and Aphrodite Tsalgatidou, “Integrated value chains and their implications from a business and technology standpoint”, Decision Support Systems, Vol. 29, No.4, Pages 323-342, December 2000
Gordijn, J.; Akkermans, H. “Designing and evaluating e-business models” IEEE Intelligent Systems, Vol. 16, No. 4, Page(s): 11 –17, July-Aug. 2001

Simpson Poon and Paula Swatman, “A Longitudinal Study of Expectations in Small Business Internet Commerce”, International Journal of Electronic Commerce, Vol. 3, No. 3, pp. 21-34, Spring 1999

George M. Giaglis, Ray J. Paul, and Georgios I. Doukidis, “Dynamic Modeling to Assess the Business Value of Electronic Commerce”, International Journal of Electronic Commerce, Vol. 3, No. 3, pp. 35-52, Spring 1999

3. e-Tailing

T3, L3

Features of eTailers; eCatalog

Market Structure and Supply Chain of e-Tailing

Disintermediation and re-intermediation

Online and Offline Integration

Case: Amazon (Case 3.1), Barnes and Noble, 

Wal-Mart (Ch3 Real World Case)

Troy J. Strader and Michael J. Shaw, “Characteristics of electronic markets”, Decision Support Systems, Vol. 21, No.3, Pages 185-198, November 1997

Melody Y. Kiang, T. S. Raghu and Kevin Huei-Min Shang, “Marketing on the Internet ¯¯ who can benefit from an online marketing approach?”, Decision Support Systems, Vol. 27, No.4, Pages 383-393, January 2000
Markus A. Lindemann and Beat F. Schmid, “Framework for Specifying, Building, and Operating Electronic Markets”, International Journal of Electronic Commerce, Vol. 3, No. 2, pp. 7-22, Winter 1998-1999

Lei Jin and Daniel Robey, "Explaining Cybermediation: An Organizational Analysis of Electronic Retailing." International Journal of Electronic Commerce, Vol. 3, No. 4, pp. 47-66, Winter 2001-2002
Varun Grover, Pradipkumar Ramanlal, and Albert H. Segars, "Information Exchange in Electronic Markets: Implications for Market Structures." International Journal of Electronic Commerce, Vol. 3, No. 4, pp. 89-102, Winter 2001-2002

Stuart J. Barnes and Richard Vidgen, "An Evaluation of Cyber-Bookshops: The WebQual Method" International Journal of Electronic Commerce, Vol. 6, No. 1, pp. 11-30, Fall 2001
4. e-Tailing 

Role Play 1: Click & Mortar and Pure Click

Hyundai Department Store




Lotte.com




Shinsaegae Department Store




Hansol CNS

5. B2B EC and Exchanges

T6: Company Centric

T7: E-Marketplace and B2B

L9

B2B Overview

Features of B2B Exchanges

Private and Public Exchanges

Solutions

Case: GE and Covisint, e-stelel.com

Sung Ho Ha; Sang Chan Park “Matching buyers and suppliers: an intelligent dynamic exchange model”, IEEE Intelligent Systems, Vol. 16, No. 4, Page(s): 28 –40, July-Aug. 2001

Fensel, D.; Ying Ding; Omelayenko, B.; Schulten, E.; Botquin, G.; Brown, M.; Flett, A. “Product data integration in B2B e-commerce”, IEEE Intelligent Systems, Vol. 16, No. 4, Page(s): 54 –59, July-Aug. 2001

Alina M. Chircu and Robert J. Kauffman, “Reintermediation Strategies in Business-to-Business Electronic Commerce” International Journal of Electronic Commerce, Vol. 4, No. 4, pp. 7-42, Summer 2000

Judith Gebauer and Michael J. Shaw, Guest Editors, "Introduction to the Special Section: Business-to-Business Electronic Commerce" International Journal of Electronic Commerce, Vol. 6, No. 4, pp. 7-18, Summer 2002
Qizhi Dai and Robert J. Kauffman, "Business Models for Internet-Based B2B Electronic Markets" International Journal of Electronic Commerce, Vol. 6, No. 4, pp. 41-72, Summer 2002
6. B2B EC

Role Play 2: MRO Exchanges

eN2B

iMarketKorea

LG MRO

Third Party

7. Auction and Reverse Auction

T9, L4

Auction Models

Features of Auction Sites

Stefan Klein and Robert M. O’Keefe, “The Impact of the Web on Auctions: Some Empirical Evidence and Theoretical Considerations”, International Journal of Electronic Commerce, Vol. 3, No. 3, pp. 7- 20, Spring 199

Ting-Peng Liang and Her-Sen Doong, “Effect of Bargaining in Electronic Commerce”, International Journal of Electronic Commerce, Vol. 4, No. 3, pp. 23-44, Spring 2000
Ho Geun Lee, J. Christopher Westland, and Sewon Hong, “The Impact of Electronic Marketplaces on Product Prices: An Empirical Study of AUCNET”, International Journal of Electronic Commerce, Vol. 4, No. 2, pp. 45-60, Winter 2000

Wonseok Oh, "C2C Versus B2C: A Comparison of the Winner's Curse in Two Types of Electronic Auctions " International Journal of Electronic Commerce, Vol. 6, No. 4, pp. 115-138, Summer 2002
Sidne G. Ward and John M. Clark, "Bidding Behavior in On-line Auctions: An Examination of the eBay Pokemon Card Market " International Journal of Electronic Commerce, Vol. 6, No. 4, pp. 139-156, Summer 2002
Richard T. Watson and Patrick G. McKeown, "Manheim Auctions: Transforming Interorganizational Relationships with an Extranet." International Journal of Electronic Commerce, Vol. 3, No. 4, pp. 29-46, Winter 2001-2002
Xianjun Geng, Maxwell B. Stinchcombe, and Andrew B. Whinston, "Radically New Product Introduction Using On-line Auctions " International Journal of Electronic Commerce, Vol. 5, No. 3, pp. 169-189, Spring 2001

T. Rapcsák, Z. Sági, T. Tóth and L. Kétszeri, “Evaluation of tenders in information technology”, Decision Support Systems, Vol. 30, No.1, Pages 1-10, 15 December 2000
8. Auction 

Case Study 1

EBay and Auction Ltd., Dell, FreeMarkets

9. SCM, C-Commerce and SRM

T15, L12

Business Models of SCM - Dell

Collaborative Planning, Forecasting and Replenishment: Case -Wal*Mart

Supplier Relationship Management

Collaborative Product

Order Fulfillment and Logistics: Cases- UPS, FedEx

K. L. Choy, W. B. Lee and Victor Lo, “An intelligent supplier management tool for benchmarking suppliers in outsource manufacturing”, Expert Systems with Applications Vol. 22, No. 3, Pages 213-224, April 2002
Hedberg, S.R,. “DART: Revolutionizing logistics planning”, IEEE Intelligent Systems, Vol. 17, No. 3, Page(s): 81 –83, May/Jun 2002

Robert B. Johnston and Horace Cheok Mak, “An Emerging Vision of Internet-Enabled Supply-Chain Electronic Commerce”, International Journal of Electronic Commerce, Vol. 4, No. 4, pp. 43-60, Summer 2000

Amrit Tiwana and Balasubramaniam Ramesh, “A design knowledge management system to support collaborative information product evolution”, Decision Support Systems, Vol. 31, No.2, Pages 241-262, June 2001
Caldwell, N.H.M.; Clarkson, P.J.; Rodgers, P.A.; Huxor, A.P. “Web-based knowledge management for distributed design”, IEEE Intelligent Systems, Vol. 15, No. 3, Page(s): 40 –47, May-June 2000
Szykman, S.; Sriram, R.D.; Bochenek, C.; Racz, J.W.; Senfaute, J. “Design repositories: engineering design's new knowledge base”, IEEE Intelligent Systems, Vol. 15, No. 3, Page(s): 48 –55, May-June 2000
10. Holiday

11. SCM

Case Stduy 2

POSCO, Wal-Mart, Quantum Corporation 

12. eProcurement and Workflow

eProcurement Planning; Solutions

L11

Case: MS Market, Banking Sector

Jae Kyu Lee and Efraim Turban, “Planning Business-to-Business E-Procurement Marketplaces”, The E-Business HandBook, St. Lucie Press, 2002

Akhil Kumar and J. Leon Zhao, “Workflow support for electronic commerce applications”, Decision Support Systems, Vol. 32, No.3, Pages 265-278, January 2002
Roger W.H. Bons, Frank Dignum, Ronald M. Lee, and Yao-Hua Tan, "A Formal Analysis of Auditing Principles for Electronic Trade Procedures" International Journal of Electronic Commerce, Vol. 4, No. 1, pp. 57-82, Full 1999

Chandrasekar Subramaniam and Michael J. Shaw, "A Study of the Value and Impact of B2B E-Commerce: The Case of Web-Based Procurement " International Journal of Electronic Commerce, Vol. 6, No. 4, pp. 19-40, Summer 2002
13.  eProcurement 

Case Study 3

Lotte Group, GM, Eastman Chemical 

14. Term Project Proposal Presentation

15. Search and Comparison Shopping 

Purchasing Procedure,

Comparison Methods

Configuration 

Comparison Sites

L8

Silverman, B.G.; Bachann, M.; Al-Akharas, K., “Do what I mean: online shopping with a natural language search agent”, IEEE Intelligent Systems, Vol. 16, No. 4, Page(s): 48 –53, July-Aug. 2001

Hyun Jung Lee, Jae Kyu Lee, “Online Comparison with Multiple Customizable Standard Models”, PACIS, 2002

16.  Agent Based Commerce

Concept of Agents

Research on Agents

Personalization

L8

Wei-Po Lee, Chih-Hung Liu and Cheng-Che Lu, “Intelligent agent-based systems for personalized recommendations in Internet commerce”, Expert Systems with Applications, Vol. 22, No. 4 Pages 275-284, May 2002
C. -H. Lee, Y. -H. Kim and P. -K. Rhee “Web personalization expert with combining collaborative filtering and association rule mining technique”, Expert Systems with Applications, Vol. 21, No. 3, Pages 131-137, October 2001
Lee, Jae Kyu, Woong Kyu Lee, "An Intelligent Agent Based Competitive Contract Process: UNIK-AGENT”, International Journal of Intelligent Systems in Account, Finance and Management, Vol. 7. , pp. 91-105, 1998. 6
Soe-Tsyr Yuan and Shih-Feng Chen, “A learning-enabled infrastructure for electronic contracting agents”, Expert Systems with Applications, Vol. 21, No. 4, Pages 239-256, November 2001
D. J. Wu “Software agents for knowledge management: coordination in multi-agent supply chains and auctions”, Expert Systems with Applications, Vol. 20, No. 1, Pages 51-64, January 2001

Fu-Ren Lin; Kuang-Yi Chang “A multiagent framework for automated online bargaining”, IEEE Intelligent Systems, Vol. 16, No. 4, Page(s): 41 –47, July-Aug. 2001

Alexandros Moukas, Giorgos Zacharia, Robert Guttman, and Pattie Maes, “Agent-Mediated Electronic Commerce” An MIT Media Laboratory Perspective”, International Journal of Electronic Commerce, Vol. 4, No. 3, pp. 5-22, Spring 2000

Scott A. Moore, "KQML and FLBC: Contrasting Agent Communication Languages" International Journal of Electronic Commerce, Vol. 4, No. 1, pp. 109-124, Full 1999

Per E. Pedersen, "Behavioral Effects of Using Software Agents for Product and Merchant Brokering: An Experimental Study of Consumer Decision-Making" International Journal of Electronic Commerce, Vol. 4, No. 1, pp. 125-141, Full 1999
Torsten Mandry, G?ther Pernul, and Alexander W. R?m, "Mobile Agents in Electronic Markets: Opportunities, Risks, Agent Protection" International Journal of Electronic Commerce, Vol. 5, No. 2, pp. 47-60, Winter 2000-2001

Jong Woo Kim, Byung Hun Lee, Michael J. Shaw, Hsin-Lu Chang, and Matthew Nelson, "Application of Decision-Tree Induction Techniques to Personalized Advertisements on Internet Storefronts", International Journal of Electronic Commerce, Vol. 5, No. 3, pp. 45-62, Spring 2001

17. EDI and XML [15]

T6 Appendix, L10

Concept of EDI and XML

EDI/XML

XML Standards: ebXML

Semantic Web and XRML

Arie Segev, Jaana Porra and Malu Roldan, “Internet-based EDI strategy”, Decision Support Systems, Vol. 21, No.3, Pages 157-170, November 1997

Cost, R.S.; Finin, T.; Joshi, A.; Yun Peng; Nicholas, C.; Soboroff, I.; Chen, H.; Kagal, L.; Perich, F.; Youyong Zou; Tolia, S. “ITtalks: a case study in the Semantic Web and DAML+OIL”, IEEE Intelligent Systems, Vol. 17, No. 1, Page(s): 40 –47, Jan.-Feb. 2002

Steven O. Kimbrough, “Formal Language for Business Communication: Sketch of a Basic Theory”, International Journal of Electronic Commerce, Vol. 3, No. 2, pp. 23-44, Winter 1998-1999

Hans Weigand and Willem-Jan van den Heuvel, “Meta-Patterns for Electronic Commerce Transactions Based on the Formal Language for Business Communication(FLBC)”, International Journal of Electronic Commerce, Vol. 3, No. 2, pp. 45-66, Winter 1998-1999

Frederick J. Riggins and Tridas Mukhopadhyay, "Overcoming EDI Adoption and Implementation Risks." International Journal of Electronic Commerce, Vol. 3, No. 4, pp. 103-124, Winter 2001-2002

Rabarijaona, A.; Dieng, R.; Corby, O.; Ouaddari, “R Building and searching an XML-based corporate memory”, IEEE Intelligent Systems, Vol. 15, No. 3, Page(s): 56 –63, May-June 2000
Jae Kyu Lee and Mye Sohn, "eXtensible Rule Markup Language-Toward the Intelligence Web Platform", Communications of the ACM, (Forthcoming) 2001, 10
ebXML

18. Security Certificate and Trust

T13, L13

Public Key Infrastructure

Smart Cards

Andrew J. I. Jones, “On the concept of trust”, Decision Support Systems, Vol. 33, No.3, Pages 225-232, July 2002

Yao-Hua Tan and Walter Thoen, “Formal aspects of a generic model of trust for electronic commerce”, Decision Support Systems, Vol. 33, No.3, Pages 233-246, July 2002

Sulin Ba, “Establishing online trust through a community responsibility system”, Decision Support Systems, Vol. 31, No.3, Pages 323-336, August 2001
Yao-Hua Tan and Walter Thoen, "Toward a Generic Model of Trust for Electronic Commerce" International Journal of Electronic Commerce, Vol. 5, No. 2, pp. 61-74, Winter 2000-2001,

Matthew K. O. Lee and Efraim Turban, "A Trust Model for Consumer Internet Shopping" International Journal of Electronic Commerce, Vol. 6, No. 1, pp. 75-92, Fall 2001
Barruffi, R.; Milano, M.; Montanari, R. “Planning for security management”, IEEE Intelligent Systems, Vol. 16, No. 1, Page(s): 74 -80, Jan.-Feb. 2001

Wenli Wang, Zolt Hidvi, and Andrew B. Whinston, "Designing Mechanisms for E-Commerce Security: An Example from Sealed-Bid Auctions" International Journal of Electronic Commerce, Vol. 6, No. 2, pp. 139-156 Winter 2001-2002

D. Harrison McKnight and Norman L. Chervany, "What Trust Means in E-Commerce Customer Relationships: An Interdisciplinary Conceptual Typology" International Journal of Electronic Commerce, Vol. 6, No. 2, pp. 35-60, Winter 2001-2002

Cristiano Castelfranchi and Yao-Hua Tan, "The Role of Trust and Deception in Virtual Societies" International Journal of Electronic Commerce, Vol. 6, No. 3, Spring 2002

19. ePayment [19]

T14, L14

ePayment Methods and Standards

Jae Kyu Lee and Han Seong Yoon, “An Intelligent Agents-Based Virtually Defautless Check Systems: The SafeCheck System, International Journal of Electronic Commerce, Vol. 4, No. 3, pp. 87-106, Spring 2000

20. Cyber Banking and e-Service 

T10, L15, L16

ECN

Case : Wells Fargo Bank

Role Play 3:



Shinhan Bank

Kukmin Bank

CitiBank Korea

Virtual Bank
Ming Fan, Jan Stallaert, and Andrew B. Whinston, "The Design and Development of a Financial Cybermarket with a Bundle Trading Mechanism." International Journal of Electronic Commerce, Vol. 4, No. 1, Full 1999

21. Internet Consumer and Market Research [4]

T4, L5

eConsumer Behavior Models

Demographics

22. eCRM and Web Mining

Concept of CRM

L7

Hee Seok Song, Jae kyeong Kim and Soung Hie Kim, “Mining the change of customer behavior in an internet shopping mall, Expert Systems with Applications, Vol. 21, No. 3, Pages 157-168, October 2001

Soe-Tsyr Yuan and Wei-Lun Chang, “Mixed-initiative synthesized learning approach for web-based CRM”, Expert Systems with Applications, Vol. 20, No. 2, Pages 187-200, February 2001
T. S. Raghu, P. K. Kannan, H. R. Rao and A. B. Whinston, “Dynamic profiling of consumers for customized offerings over the Internet: a model and analysis”, Decision Support Systems, Vol. 32, No.2, Pages 117-134, December 2001
Akkermans, H. “Intelligent e-business: from technology to value” IEEE Intelligent Systems, Vol. 16, No. 4, Page(s): 8 –10, July-Aug. 2001
Nicholas C. Romano, Jr., and Jerry Fjermestad, "Electronic Commerce Customer Relationship Management: An Assessment of Research " International Journal of Electronic Commerce, Vol. 6, No. 2, pp. 61-114, Winter 2001-2002

Marios Koufaris, Ajit Kambil, and Priscilla Ann LaBarbera, "Consumer Behavior in Web-Based Commerce: An Empirical Study " International Journal of Electronic Commerce, Vol. 6, No. 2, pp. 115-138, Winter 2001-2002

23.  eCRM

Case Study 4



Telco, Korea Exchange Bank, Auction, Dell

24. Ad and Community 

Ad and Community

T5, T18, L6
Role Play 4



Daum, Yahoo, Google, and Naver

Amit Bhatnagar and Purushottam Papatla, "Identifying Locations for Targeted Advertising on the Internet", International Journal of Electronic Commerce, Vol. 5, No. 3, pp. 23-44, Spring 2001

Ulrike Lechner and Johannes Hummel, "Business Models and System Architectures of Virtual Communities: From a Sociological Phenomenon to Peer-to-Peer Architectures" International Journal of Electronic Commerce, Vol. 6, No. 3, Spring 2002

Katarina Stanoevska-Slabeva, "Toward a Community-Oriented Design of Internet Platforms " International Journal of Electronic Commerce, Vol. 6, No. 3, Spring 2002
25. M-Commerce

T19, L19

Technologies

Business Models

Case: i-Mode

26. Building e-commerce Applications: 

T 12, L18

Integration with ERP and EAI

Web Service for e-Business

Preece, A.; Decker, S. “Intelligent web services”, IEEE Intelligent Systems, Vol. 17, No. 1, Pages 15-17, Jan.-Feb. 2002

Benetti, H.; Beneventano, D.; Bergamaschi, S.; Guerra, F.; Vincini, M. “An information integration framework for e-commerce”, IEEE Intelligent Systems, Vol. 17, No. 1, Page(s): 18 –25, Jan.-Feb. 2002
Gordijn, J.; Akkermans, H. “Designing and evaluating e-business models” IEEE Intelligent Systems, Vol. 16, No. 4, Page(s): 11 –17, July-Aug. 2001

Ettore Bolisani, Enrico Scarso, Ian Miles, and Mark Boden, “Electronic Commerce Implementation: A Knowledge-Based Analysis”, International Journal of Electronic Commerce, Vol. 3, No. 3, pp. 53-70, Spring 1999

Madhavarao Raghunathan and Gregory R. Madey, "A Firm-Level Framework for Planning Electronic Commerce Information Systems Infrastructure." International Journal of Electronic Commerce, Vol. 4, No. 1, Full 1999

27. Term Project Presentation

28. Term Project Presentation
29. EC Regulations and Law [25]

T17, L17

Jae Kyu Lee and Yeoul Hwangbo, “Cyberconsumption Taxes and Electronic Collection Systems: A Canonical Consumer-Delivered Sales Tax”, International Journal of Electronic Commerce, Vol. 4, No. 2, pp. 61-82, Winter 2000

30.  Final Examination
1
1

